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Develop an application to aid end users to get Geographic Indicators for their product





ABSTRACT
They exist as an integral form of rural development that offers a valuable framework for GIs. These are unique expression of local agro-ecological and cultural characteristics that have come to be evaluated and protected in many countries throughout the world. A GI is a unique and important form of collective intellectual and cultural property, with various rights. For limiting the use of geographical asset user registration established under the control of the registrar. This registration provides right to use of a name, which considerably defines a specific geographical (or sometimes cultural) area, is given by the state of regional producers and processors of particular products for their use only in relation to those products. While conceptualizing the GI law, it has normative power in market the product successfully. It is motivating to see that what all are the marketing weapons secures by GI registration. The present paper is discussing about the geographical indications in the context of marketing and suggests some opportunities in GI marketing.




CHAPTER 2
2. SYSTEM ANALYSIS
2.1 EXISTING SYSTEM

· In fact, as products using GIs pre-exist their registration and protection, the process of registration raises substantive issues concerning the reorganization and governance of the supply chains.
· The existence of a multi-structural mode of production, combined with the livelihood imperatives of large numbers of people, has presented this industry as a classic case of the dilemmas involved in technological change, particularly after the advent of the power looms.
· There exist a number of post registration challenges and hurdles that the stakeholders need to overcome in order to be able to exploit the potential benefits embedded in this IPR. 
2.1.1 DRAWBACKS OF EXISTING SYSTEM  : 
· A geographical indication can have a significant impact on a region’s economic performance and cultural heritage because it protects the identity of indigenous products.
· This problem arises in case of public goods and leads to a ‘‘market-failure’’ where either there is no production or under-production of the public good in question and sub-optimal allocation of resources.
· While the demand for handloom products has generally been showing a declining trend over the recent past, the weavers are confronted with multi-pronged problems.
2.2. PROPOSED SYSTEM 
· The GI for products that is yet to establish a reputation and consumer credibility will dilute the whole purpose of having market dominance and may discredit it. 
· However, there exist significant divergences among countries with regard to the modes and the purpose of protection of IGOs at the national level. 
· By adopting this provision, GIs are positioned at the same level as any other trade mark for the purposes of asserting rights in an application procedure.
2.2.1. ADVANTAGES OF PROPOSED SYSTEM
· Geographical indications are increasingly viewed as helpful tools for achieving product differentiation, and can increase economic efficiency because such measures provide producers with incentives to deliver appropriate supply to the market.
· A geographical indication is a sign used on goods that have a specific geographical origin and qualities or a reputation possess that are due to that place of origin. 
· ISO and BIS are the commonly used quality assurance marks on the product, despite the fact that assurance marking of this qualification purposefully to attain product differentiation. 
Literature Survey:
	             TITLE
	            AUTHORS
	     DESCRIPTION

	Dedicated and generic marketing strategies: The disconnection between geographical indications and consumer behavior in Italy
	Adinolfi, F., Rosa, M.D. & Trabalzi, F., 2011. 
	 A multivariate analysis has clustered consumers according to their behaviors in relation to wines with a designation of origin.

	The Economics of Geographically Differentiated Agri Food Products Theoretical Considerations and Empirical Evidence Kumulative Dissertation
	Agrarwissenschaften, F. & Teuber, R., 2010. 
	It  is  expected  that geographically differentiated agri-food products can, at least partly, contribute to the survival of  small-scale  farmers  by facilitating  the  production  of high-quality  products

	Embedding Local Places in Global Spaces: Geographical Indications as a Territorial Development Strategy
	Bowen, S., 2010. 
	GIs are unique, in that they provide a means of ensuring that control over production and sales of a product stays within a local area, but at the same time they make use of extralocal markets.

	Harnessing the development potential of geographical indications for traditional knowledge-based agricultural products
	Dagne, T.W., 2010. 
	The paper indicates that the utility of geographical indications with regard to traditional knowledge should be seen in light of the contemporary understanding of the link between “development” and “culture,” not just economic viability. 



2.3 FEASIBILITY STUDY
The feasibility Analysis is an analytical program through project manager determines the project success ratio and through feasibility study project manager able to see either project. The key considerations involved in the feasibility analysis are:
· Economic Feasibility
· Technical Feasibility
· Operational Feasibility
· Environmental Feasibility
2.3.1 ECONOMICAL FEASIBILITY
Hence this project is economically feasible there is no need to involve any cost for this project. 
2.3.2 TECHNICAL FEASIBILITY
Software Technologies used are PHP and MySql. In the educational institutions, it is possible to update the system in future. No special hardware is required for the purpose of using this system. Hence it is declared that this project is technically feasible.


2.3.3 OPERATIONAL FEASIBILITY
As the admin work mainly to maintain the Patient and Doctor .Doctor will predict patient cancer disease. Hence it is easy to operate with training. Therefore it is operationally feasible for implementation.
2.3.4 ENVIRONMENTAL FEASIBILITY
This project environment is correct as a admin has developed this system and no expenditure is involved under any head and this process is part of admin document management, this project environment is accessible.   
2.4 SYSTEM REQUIREMENTS
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse	: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.1 HARDWARE REQUIREMENTS
             The Hardware of the computer consists of physical component such as Input Devices, Storage Devices, Processing & Control units and Output Devices.  Computer includes external storage unit to store data in programs.
           The Hardware Configuration involved in this project
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse 		: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.2 SOFTWARE REQUIREMENTS 
 	Software is a group of programs that computers need to do a particular task.  It is an essential requirement of Computer System. The Software used to develop the project is
· Operating System	: Windows XP.
· Platform		: DOT NET TECHNOLOGY
· Front End		: ASP.Net 3.5
· Back End		: SQL SERVER 2005






CHAPTER 3
  SYSTEM DESIGN AND DEVELOPEMENT
SYSTEM ARCHICTURE
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CHAPTER 4
TESTING AND IMPLEMENTATION

0. TESTING
 Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one.

 4.1.1Unit Testing
	Unit testing comprises the set of tests performed by an individual programmer prior to integration of the unit into a larger system. The module interface is tested to ensure that information properly flows into and out of the program unit. The local data structure is examined to ensure that data stored temporarily maintains its integrity during all steps in an algorithm’s execution. Boundary conditions are tested to ensure that the module operates properly at boundaries established to limit or restrict processing. All independent paths through the control structure are tested. All error-handling paths are tested.

4.1.2 Block Box Testing
Black-box testing is a method of software testing that examines the functionality of an application without peering into its internal structures or workings. This method of test can be applied virtually to every level of software testing: unit, integration, system and acceptance. It is sometimes referred to as specification-based testing.




4.2 SYSTEM IMPLEMENTATION
Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one. 

















CHAPTER 5
CONCLUSION:
    The present paper conceptualizes that there are some elements which GI have a vita implication in marketing product. Here it shows that there is a clear cut element which helps GI more attractive and survives in the consumers mind. The step by step implication of these value added marketing ways will fetch a good end result in GI present scenario. Marketing tool and value are entrusted with GIs nevertheless case studies from India shows only couple products attained this geographical benefits. In generic, Comparing with the trademark GI is a collective geographical right makes the major difference. Market value of a symbol highly depended with the derived quality and fetched positive attitude of consumer towards that symbol. In many case studies from Europe has contributed these conclusion. Case studies from India show that consumers are unaware of these types of label and what it secures in the product.Though it has came with the object of market protection and fixing the geography of the endorsed producers by user registration, practical evidences shows geography was not delimited with the law. Though the powerful elements in hands of GIs, realization of the above huddles overrules and the producer illiteracy makes GI marketing makes a myth. 
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