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An online platform to link potential dairy importers of the world with the major dairy product manufacturers of the Country






ABSTRACT
Globalization remains a key force in driving Indian economy and India’s dairy industry products acknowledge the demands and preferences around the world by the consumers. New imperatives like production systems issues such as animal welfare and environmental footprint, and also product quality attributes such as traceability and product safety. Dairy farmers need immediate solutions to retain their competitiveness and access to global markets and for this we need innovation which is important that the industry maintains a unified approach and adapts to the changing nature of the people involved. However, with increased pressure on local and central government on environmental management, there is need to recruit additional and more skilled people into the dairy industry. The longer-term success of the dairy industry will depend on attracting and retaining talented people and growing these individuals using effective skills development programmes especially for marketing strategies department. So this paper present marketing Strategies which focus on the actions the dairy industry needs to take to influence perceptible from the dairy farming system to the world.


                            
CHAPTER 2
2. SYSTEM ANALYSIS
2.1 EXISTING SYSTEM

· Some challenges exist in developing authentication methods; one of the main problems is the installation of a marker (or markers) that can characterize the food product, its ingredients, the adulterants used, or its processing, production or geographic origin.
· Most food products were locally grown, processed, and retailed, and wholesaling was not as common. 
· The dichotomy between the supply of food and the demands of consumers has only increased due to increasingly complex distribution systems caused by population growth.
2.1.1 DRAWBACKS OF EXISTING SYSTEM  : 
· Therefore to having shared in global market, over viewing the dairy situation, finding problem area and challenges is necessary. 
· In the present situation of world market, the milk and dairy market landscape is a dynamic entity within the food industry new opportunities in emerging markets, increasing globalization, changes in consumer demand, nutritional policy and the regulatory environment are among top issues facing the industry.
· Global Dairy Platform was created to maximize the impact of these changes and promote and protect dairy’s position worldwide.
2.2. PROPOSED SYSTEM 
· It has been stressed that cleaning between batches is of primary importance; however, the proposed cleaning procedures are costly for the industry.
· Food traceability has been associated with food safety procedures for many years, but recent high-profile cases of food fraud around the world have given traceability a different strategic purpose.
· It is important to understand fully how food traceability can serve strategic purposes beyond food safety.
2.2.1. ADVANTAGES OF PROPOSED SYSTEM
· Its performance there are some threats also exist we need to re-correct it and take the global market opportunities. Centralized marketing, centralized quality control, Centralized purchases and pooling of milk efficiently.
· Also facilitate improvement of hygiene, sanitation, food safety and operating efficiency in the dairy plants and sensitize dairy personnel to product quality aspects as per international standards.
· On the other hand, an excessive emphasis on generating efficiencies through a standard marketing mix may result in the loss of flexibility. 


Literature Survey:
	             TITLE
	            AUTHORS
	     DESCRIPTION

	Introduction to Advertising and Promotion: An Integrated Marketing Communications Perspective
	Belch, George E., and Belch, Michael A. (1995). 
	Most of the people involved in advertising and promotion will tell you that there is no more dynamic and fascinating a field to either practice or study.

	TV Is the Most-Often-Used Source of Health Information
	EPM Communications (1998). 
	This paper aims to attempt to systematize the knowledge concerning television broadcast dedicated to the subject of health and illness.



2.3 FEASIBILITY STUDY
The feasibility Analysis is an analytical program through project manager determines the project success ratio and through feasibility study project manager able to see either project. The key considerations involved in the feasibility analysis are:
· Economic Feasibility
· Technical Feasibility
· Operational Feasibility
· Environmental Feasibility
2.3.1 ECONOMICAL FEASIBILITY
Hence this project is economically feasible there is no need to involve any cost for this project. 
2.3.2 TECHNICAL FEASIBILITY
Software Technologies used are PHP and MySql. In the educational institutions, it is possible to update the system in future. No special hardware is required for the purpose of using this system. Hence it is declared that this project is technically feasible.
2.3.3 OPERATIONAL FEASIBILITY
As the admin work mainly to maintain the Patient and Doctor .Doctor will predict patient cancer disease. Hence it is easy to operate with training. Therefore it is operationally feasible for implementation.
2.3.4 ENVIRONMENTAL FEASIBILITY
This project environment is correct as a admin has developed this system and no expenditure is involved under any head and this process is part of admin document management, this project environment is accessible.   
2.4 SYSTEM REQUIREMENTS
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse	: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard



2.4.1 HARDWARE REQUIREMENTS
             The Hardware of the computer consists of physical component such as Input Devices, Storage Devices, Processing & Control units and Output Devices.  Computer includes external storage unit to store data in programs.
           The Hardware Configuration involved in this project
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse 		: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.2 SOFTWARE REQUIREMENTS 
 	Software is a group of programs that computers need to do a particular task.  It is an essential requirement of Computer System. The Software used to develop the project is
· Operating System	: Windows XP.
· Platform		: DOT NET TECHNOLOGY
· Front End		: ASP.Net 3.5
· Back End		: SQL SERVER 2005

CHAPTER 3
  SYSTEM DESIGN AND DEVELOPEMENT
SYSTEM ARCHICTURE
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CHAPTER 4
TESTING AND IMPLEMENTATION

0. TESTING
 Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one.

 4.1.1Unit Testing
	Unit testing comprises the set of tests performed by an individual programmer prior to integration of the unit into a larger system. The module interface is tested to ensure that information properly flows into and out of the program unit. The local data structure is examined to ensure that data stored temporarily maintains its integrity during all steps in an algorithm’s execution. Boundary conditions are tested to ensure that the module operates properly at boundaries established to limit or restrict processing. All independent paths through the control structure are tested. All error-handling paths are tested.

4.1.2 Block Box Testing
Black-box testing is a method of software testing that examines the functionality of an application without peering into its internal structures or workings. This method of test can be applied virtually to every level of software testing: unit, integration, system and acceptance. It is sometimes referred to as specification-based testing.




4.2 SYSTEM IMPLEMENTATION
Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one. 

















CHAPTER 5
CONCLUSION:
In order to increase the competitiveness of Indian dairy industry, efforts should be made to reduce cost of production, increasing productivity of animals, better health care and breeding facilities and management of dairy animals can reduce the cost of milk production. The Government and dairy industry can play a vital role in this direction. If India has to emerge as an exporting country, it is imperative that we should develop proper production, processing and marketing infrastructure, which is capable of meeting international quality requirements. A comprehensive strategy for producing quality and safe dairy products should be formulated with suitable legal backup. Apart from its performance there are some threats also exist we need to re-correct it and take the global market opportunities. Centralized marketing, centralized quality control, Centralized purchases and pooling of milk efficiently. 










CHAPTER-6
REFERENCE
· [1] Food and Agricultural Organisation (FAO) Trade Year Book, various issues. 
· [2] Belch, George E., and Belch, Michael A. (1995). Introduction to Advertising and Promotion: An Integrated Marketing Communications Perspective. Boston: Irwin. 
· [3] Boyle, Marie A., and Morris, Diane H. (1994). Community Nutrition in Action. St. Paul, MN: West Publishing. 
· [4] Chetley, Andrew (1986). The Politics of Baby Foods: Successful Challenges to an International Marketing Strategy. New York: St. Martin's. 
· [5] Connor, John M., et al. (1985). The Food Manufacturing Industries: Structure, Strategies, Performance, and Policies. Lexington, KY: D.C. Heath. 
· [6] Dandekar, V. M. (1980) “Introduction to the Seminar on Measuring Agricultural Growth” Indian Jl.of Agricultural Economics, 35 ( 2): 1-12. 
· [7] Debroy, B., Jha B. and Pailwar V. (1996) India’s Agricultural Exports in the Post-Uruguay Setup, a project report submitted to the National Council of Applied Economic Research, New Delhi. 
· [8] Elder, John P. (2001). Behavior Change and Public Health in the Developing World. Thousand Oaks, CA: Sage. 
· [9] EPM Communications (1998). "TV Is the Most-Often-Used Source of Health Information." Research Alert 16:7.
· [10] Jha, Brajesh (2000) Indian Agriculture and the Multilateral Trading System, Bookwell, New Delhi. 

image1.jpeg
Hotels/business

consumption for
milk and milk
products

Urban consumers for milk

Private
trader





