ONLINE PRICE COMPARISON FOR E-COMMERCE

ABSTRACT
Price comparison sites and comparison –shopping engines gives ecommerce traders a good opportunity to boost their sales, attract new customers and go ahead against their competitors. Even Shoppers often look for best deals and offers for a particular product which they are looking for. It is difficult to visit each and every website for comparing the deals or a price of a particular product. Hence this comparison – shopping site is proposed which will help ecommerce merchants as well as shoppers for collecting product information, including price list, from participating retailers and then it displays collective information on a single result page in response to a shopper's or ecommerce merchant’s search query. In this way, shoppers can compare prices, and service from multiple retailers on a single page and choose the merchant that offers the best overall value. Users need to open the website and search for a particular product, it will compare the prices from different websites it will also auto correct the product spelling mistake. This will make easy shopping with best deals as well as ecommerce merchants to know well about their competitors.
CHAPTER 1

INTRODUCTION

Electronic commerce, commonly written as E-Commerce, is the trading in products or services using computer networks, such as the Internet. Electronic commerce draws on technologies such as mobile commerce, electronic funds transfer, supply chain management, Internet marketing, online transaction processing, electronic data interchange (EDI), inventory management systems, and automated data collection systems. Modern electronic commerce typically uses the World Wide Web for at least one part of the transaction’s life cycle, although it may also use other technologies such as E-Mail.
E-Commerce businesses may employ some or all of the following:
· Online shopping websites for retail sales direct to consumers, Providing or participating in online marketplaces, which process third-party business-to-consumer or consumer-to-consumer sales,
· Business-to-business buying and selling,
· Gathering and using demographic data through Web contacts and social media,
· Business-to-business electronic data interchange,
· Marketing to prospective and established customers by E-Mail or fax (for example, with newsletters),
· Engaging in pretail for launching new products and services.Pretail (also referred to as pre-retail, or pre-commerce) is a sub-category of E-Commerce and online retail for introducing new products, services, and brands to market by pre-launching online, sometimes as reservations in limited quantity before release, realization, or commercial availability. Pretail includes pre-sale commerce, pre-order retailers, incubation marketplaces, and crowd funding communities.”∙ 
CHAPTER 3

SYSTEM ANALYSIS AND SPECIFICATIONS

3.1 SYSTEM ANALYSIS

3.1.1 EXISTING SYSTEM

In addition, the few existing analytical analyses have not addressed competition behaviors and strategic implications in complex business environments, where conventional offline firms and Internet firms coexist. Also, previous empirical analyses have focused on where products are priced higher (or lower) rather than finding reasons for those differences.
The purpose of this study is to analyze pricing strategies between conventional offline firms and online firms through a theoretical approach and empirical analysis, and draw some important implications.

Disadvantages of Existing System:

· The start-up costs of the e-commerce portal are very high. The setup of the hardware and the software, the training cost of employees, the constant maintenance and upkeep are all quite expensive. 

· Although it may seem like a sure thing, the e-commerce industry has a high risk of failure. Many companies riding the dot-com wave of the 2000s have failed miserably. The high risk of failure remains even today. 

· At times, e-commerce can feel impersonal. So it lacks the warmth of an interpersonal relationship which is important for many brands and products. This lack of a personal touch can be a disadvantage for many types of services and products like interior designing or the jewelry business. 

· Security is another area of concern. Only recently, we have witnessed many security breaches where the information of the customers was stolen. Credit card theft, identity theft etc. remain big concerns with the customers.
3.1.2 PROPOSED SYSTEM

We proposed a simplified version of the market and instead of assessing n offline firms, we assumed a single firm in the offline market. This approach is valid, since the offline firms in the circular city model (and in the absence of any web-based seller) end up selling at the same equilibrium price and being located at equal distances from each other. This equilibrium price depends on their production cost and the unit transportation cost of the buyers. One can safely assume that the linear-city model is equivalent to a small segment of the market covered by one of the many firms in the more general circular-city model.
Advantages of Proposed System:

· E-commerce provides the sellers with a global reach. They remove the barrier of place (geography). Now sellers and buyers can meet in the virtual world, without the hindrance of location. 

· Electronic commerce will substantially lower the transaction cost. It eliminates many fixed costs of maintaining brick and mortar shops. This allows the companies to enjoy a much higher margin of profit. 

· It provides quick delivery of goods with very little effort on part of the customer. Customer complaints are also addressed quickly. It also saves time, energy and effort for both the consumers and the company.
CHAPTER 4

SYSTEM IMPLEMENTATION

List of modules:

Vendor Registration:
In this page of Vendor Registration, the vendor fill personal data which contains Full name, User name, password, address, E-mail and another crucial data.

Customer Registration:
In the page of Customer Registration, the customer fill personal data which contains Full name, User name, password, address, E-mail and another crucial data.

Admin Registration:
In the page of Admin Registration, the admin fill personal data which contains Full name, User name, password, address, E-mail and another crucial data.

Login:
In the Home Page, User asked to enter username and password to login, our task to check if the user logged in were admin, customer or vendor. If user name of logged user in customers table so the logged user was customer if not we will check admin table. If password not match we will redirect to error page to show error message (Please Enter Right Password) and from that page user can use back button to return to login form to be able to enter right password. 

CHAPTER 5

CONCLUSION

This study was designed to gain insight into online buyers’ true usage and dependence on product search and price comparison websites. Other research and statistical evidence indicates that  d. However, an audit of consumer durable goods indicates that significant price dispersion persists. Furthermore, although price dispersion is trending down it is doing so slowly. In fact, approximately 30% of items audited saw increased price dispersion. Our results that the bottom 1/3 of our sample had never visited the most popular Yahoo! Shopping, while the top third had visited 10 plus times, suggests that despite the explosion of Shop Bot usage nationwide, this explosion appears to currently be limited to a segment of the population that is innovative and/or price sensitive and/or more trusting of on-line retailers. However, given that the tipping point of shopping comparison sights appears inevitable the segment of the population still ignorant of price differences will not remain so. Furthermore, the size of the segment of the population aware of Shop Bots but not frequent users should also decrease. Therefore, as evidenced by the reduction in price dispersion from 2007 to 2011 greater direct price competition among sellers and a substantial growth in price rationalization should continue. Online marketers would then require strategies to protect against vigorous price competition and shrinking margins. Those strategies consist mainly of methods to distinguish the vendor from others and to create and intensify trust and loyalty.
Future work

The main contributions of our paper is the mathematical formulation of the “experience” and “black-box” art of dynamic pricing, and the introduction of benchmark prices that reflect the human mindset and web-page specific characteristics of online stores’ primary user interface. Our dynamic pricing algorithm will be particularly more useful for markets with 1) small to medium sales volumes, 2)items with a variety of qualities and conditions resulting in frequent changes in competitors’ price statistics, and 3) rapid product advances mandating frequent re-pricing such as the high-tech electronic industry. The dynamic pricing has not quite become a mainstream pricing strategy yet due to the complexity of integrating it with the enterprise resource planning (ERP) software, e.g., the accounting system has to get the correct price for each particular instance of the item, the customer, and the time of sales for each transaction [3]. We believe, however, that the dynamic pricing will become a must-have tool and not a luxury item for running a business in the near future.
APPENDIX

SOURCE CODE

LOGIN PAGE

import java.io.IOException;

import java.io.PrintWriter;

import java.net.InetAddress;

import java.net.UnknownHostException;

import java.sql.Connection; 

import java.sql.DriverManager; 

import java.sql.ResultSet; 

import java.sql.Statement; 

import java.util.ArrayList;

import javax.servlet.RequestDispatcher; 

import javax.servlet.ServletException;

import javax.servlet.annotation.WebServlet;

import javax.servlet.http.HttpServlet;

import javax.servlet.http.HttpServletRequest;

import javax.servlet.http.HttpServletResponse;

import javax.servlet.http.HttpSession;

/** 

** @author java.2 

*/ 

@WebServlet(name = "Login", urlPatterns = {"/Login"}) 

public class Login extends HttpServlet { 

String username="";

String password="";

String ipaddress=""; 

Connection con=null; 

Statement st=null;

ResultSet rs=null; 

public void doPost(HttpServletRequest req, HttpServletResponse res) 

throws IOException,ServletException { 

username = req.getParameter("username"); 

password = req.getParameter("password");

HttpSession sn = req.getSession(true); 

sn.setAttribute("username",username);

RequestDispatcher rd = null;

try { 

Class.forName("com.mysql.jdbc.Driver");

con = 

DriverManager.getConnection("jdbc:mysql://localhost:3306/filesecuritydecoy","r

oot","password"); 

st = con.createStatement();

rs = st.executeQuery("select * from userdetails where 

username='"+username+"' && password='"+password+"'");

if(rs.next()) { 

String email=rs.getString(6);

sn.setAttribute("email",email);

rd=req.getRequestDispatcher("userpage.jsp");

} 

else 

{ 

rd=req.getRequestDispatcher("failure.jsp"); 

} 

rd.forward(req,res);

} 

catch(Exception e2) 

{ 

System.out.println("Exception : "+e2.toString());

} 

} 

} 

REGISTER PAGE

import java.io.IOException;

import java.io.PrintWriter;

import java.net.InetAddress;

import java.net.UnknownHostException;

import java.sql.Connection; 

import java.sql.DriverManager; 

import java.sql.ResultSet; 

import java.sql.Statement; 

import java.text.DecimalFormat; 

import java.util.Random;

import javax.servlet.RequestDispatcher; 

import javax.servlet.ServletException;

import javax.servlet.annotation.WebServlet;

import javax.servlet.http.HttpServlet;

import javax.servlet.http.HttpServletRequest;

import javax.servlet.http.HttpServletResponse;

import javax.servlet.http.HttpSession;

/** 

*

* @author java.2 

*/ 

@WebServlet(name = "Register", urlPatterns = {"/Register"}) 

public class Register extends HttpServlet { 

Connection con=null;

Statement st=null,st1=null; 

ResultSet rs=null; 

RequestDispatcher rd=null;

public void doPost(HttpServletRequest req, HttpServletResponse 

res) throws IOException,ServletException { 

HttpSession sn = req.getSession(true); 

String fullname= req.getParameter("name");

String username= req.getParameter("username"); 

String password= req.getParameter("password");

String prof= req.getParameter("prof");

String mobile= req.getParameter("mobile");

String emailid= req.getParameter("email"); 

RequestDispatcher rd;

Random generator1 = new Random();

int seckey = generator1.nextInt(1000000);

try { 

Class.forName("com.mysql.jdbc.Driver");

con = 

DriverManager.getConnection("jdbc:mysql://localhost:3306/filesecuritydecoy","r

oot","password"); 

st1 = con.createStatement(); 

int add=st1.executeUpdate("insert into userdetails 

values('"+fullname+"','"+username+"','"+password+"','"+prof+"','"+mobile+"','"+e

mailid+"')"); 

rd=req.getRequestDispatcher("regsuccess.jsp");

rd.forward(req,res); 

} catch(Exception e2) 

{ 

System.out.println("Exception : "+e2.toString());

} 

} 

} 
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