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ABSTRACT
Marketing scholars are increasingly recognizing the importance of investigating phenomena at multiple levels. However, the analyses methods that are currently dominant within marketing may not be appropriate to dealing with multilevel or nested data structures. We identify the state of contemporary multilevel marketing research, fi nding that typical empirical approaches within marketing research may be less effective at explicitly taking account of multilevel data structures than those in other organizational disciplines. A Monte Carlo simulation, based on results from a previously published marketing study, demonstrates that different approaches to analysis of the same data can result in very different results (both in terms of power and effect size). The implication is that marketing scholars should be cautious when analyzing multilevel or other grouped data, and we provide a discussion and introduction to the use of hierarchical linear modeling for this purpose.



        	
                            
                          CHAPTER 2
2. SYSTEM ANALYSIS
2.1 EXISTING SYSTEM

· We explored existing literature in top marketing journals, which analyzed research questions where the answers clearly depended on assumptions regarding the nonindependence of cases at the micro level. 
· Existing methodological research does shed light on this issue (e.g., Bleise and Hanges 2004), and can be consulted by the interested reader.
· There may be huge potential in the reanalysis of existing data, to look for new answers to old questions by utilizing the power of multilevel tools.
· Multilevel modeling should be considered an addition to, not a replacement for, our existing methodological repertoire. 
2.1.1 DRAWBACKS OF EXISTING SYSTEM  : 
· It is important to address the potential nonindependence problems that may result from the use of multiple responses from groups or organizations.
· Problematic in this approach is the violation of the assumption of independent observation, which is a central assumption of most classical statistical procedures.
· A further problem of disaggregation lies in the fact that variables concerning the higher level are analyzed on the basis of the larger lower-level sample size. 
· Although multilevel modeling is likely to be of signifi cant use to the marketing researcher, we would issue a word of caution about overenthusiastic application of multilevel techniques to new and existing marketing problems. 
2.2. PROPOSED SYSTEM 
· Our purposes, we focus on the Chinese data set. Due to the inherent difficulty in collecting data in China, AtuaheneGima and Li were forced to use multiple respondents from organizations.
· The purposes of our analysis, we selected four individual hypotheses that together exemplify the main types of multilevel hypotheses likely to be encountered by marketing researchers.
· The data are intrinsically structured on at least two levels—employees are naturally grouped into firms.
· However, there are a number of group-level factors likely to affect the variance of the constructs (e.g., manager or fi rm factors), and thus again it is not clear that cases from the same fi rm should be treated as independent.
2.2.1. ADVANTAGES OF PROPOSED SYSTEM
· The use of multilevel analysis approaches in research can provide practitioners with a more accurate picture of what level of the organization they should directly target for any performance improvement efforts.
· In the studies reviewed above, only a small minority of studies tested the assumption of a suffi cient correspondence among the ratings within the micro level, by, for example, using intraclass correlation coeffi cients (ICCs) or within- and betweengroup analysis (WABA), before aggregating the data.
· The higher the intraclass correlation coeffi cient within the lower level group, the less appropriate it is to treat individuals within a group as independent data points. 
2.3 FEASIBILITY STUDY
The feasibility Analysis is an analytical program through project manager determines the project success ratio and through feasibility study project manager able to see either project. The key considerations involved in the feasibility analysis are:
· Economic Feasibility
· Technical Feasibility
· Operational Feasibility
· Environmental Feasibility
2.3.1 ECONOMICAL FEASIBILITY
Hence this project is economically feasible there is no need to involve any cost for this project. 
2.3.2 TECHNICAL FEASIBILITY
Software Technologies used are PHP and MySql. In the educational institutions, it is possible to update the system in future. No special hardware is required for the purpose of using this system. Hence it is declared that this project is technically feasible.
2.3.3 OPERATIONAL FEASIBILITY
As the admin work mainly to maintain the Patient and Doctor .Doctor will predict patient cancer disease. Hence it is easy to operate with training. Therefore it is operationally feasible for implementation.
2.3.4 ENVIRONMENTAL FEASIBILITY
This project environment is correct as a admin has developed this system and no expenditure is involved under any head and this process is part of admin document management, this project environment is accessible.   
2.4 SYSTEM REQUIREMENTS
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse	: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.1 HARDWARE REQUIREMENTS
             The Hardware of the computer consists of physical component such as Input Devices, Storage Devices, Processing & Control units and Output Devices.  Computer includes external storage unit to store data in programs.
           The Hardware Configuration involved in this project
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse 		: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.2 SOFTWARE REQUIREMENTS 
 	Software is a group of programs that computers need to do a particular task.  It is an essential requirement of Computer System. The Software used to develop the project is
· Operating System	: Windows XP.
· Platform		: DOT NET TECHNOLOGY
· Front End		: ASP.Net 3.5
· Back End		: SQL SERVER 2005






CHAPTER 3
  SYSTEM DESIGN AND DEVELOPEMENT
SYSTEM ARCHICTURE
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CHAPTER 4
TESTING AND IMPLEMENTATION

0. TESTING
 Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one.

 4.1.1Unit Testing
	Unit testing comprises the set of tests performed by an individual programmer prior to integration of the unit into a larger system. The module interface is tested to ensure that information properly flows into and out of the program unit. The local data structure is examined to ensure that data stored temporarily maintains its integrity during all steps in an algorithm’s execution. Boundary conditions are tested to ensure that the module operates properly at boundaries established to limit or restrict processing. All independent paths through the control structure are tested. All error-handling paths are tested.

4.1.2 Block Box Testing
Black-box testing is a method of software testing that examines the functionality of an application without peering into its internal structures or workings. This method of test can be applied virtually to every level of software testing: unit, integration, system and acceptance. It is sometimes referred to as specification-based testing.




4.2 SYSTEM IMPLEMENTATION
Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one. 

















                               CHAPTER 5
CONCLUSION:
    In this paper, we presented the state-of-the-art of multilevel research in marketing science, and explored key issues regarding the use and appropriateness of multilevel analysis within marketing research. Our study has clear and substantive implications for marketing scholars and practitioners. First, our analysis of existing marketing literature shows that there is a need for empirical and analytical approaches within marketing research to catch up to multilevel marketing theory development in taking account of the nonindependence of nested data structures, and incorporating multiple levels of analysis. In particular, in light of recent recommendations in the literature that marketing scholars should make efforts to collect multiple responses per work group or organization and aggregate them (e.g., van Bruggen, Lilien, and Kacker 2002), further information on the implications of such a strategy—which we provide here—is surely welcome. As well as this, the growing importance of considering varying levels of analysis, and conceptualizing relationships across multiple levels of the fi rm and fi rm–customer interface, mean that a marketing-specifi c consideration of multilevel analysis issues is overdue. 
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