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ABSTRACT
Digital advertising, on internet and mobile gadgets, has outpaced the traditional media advertising and for the first time in 2013 generated more advertising spending than television advertising. Digital advertising is believed to be an effective way to better target potential customers in the global market. Evidence shows that businesses have increasingly switched their advertising focus from traditional to digital media. This research uses an empirical study that explores the effectiveness of digital advertising vs. traditional media advertising along several mass marketing dimensions. The results reveal that while traditional media advertising still holds its ground, digital advertising offers more effectiveness for promoting companies’ products. The results suggest that marketers need to use more digital advertising in order to better target their customers, particularly the young consumers.



     

                            
                          CHAPTER 2
2. SYSTEM ANALYSIS
2.1 EXISTING SYSTEM

· Similar maps appear to exist in other, cortical areas of the brain that project to the SC, though they are sometimes known as priority maps in these higher areas
· This optimized layout led to an increase in overall viewing time of the entire ad array when compared with the existing layout. 
· Average time spent viewing a particular feature ad, given that it was fixated, was also higher in the optimized layout, though average probability of fixating an ad within the array declined.
· Multiple lines of research have therefore investigated the viewing time and recall of warning labels in existing advertisements and compared them with those in which the salience of the warnings has been manipulated. 
2.1.1 DRAWBACKS OF EXISTING SYSTEM  : 
· While this study intends to focus only on the fundamental issues, it is a comparison of the effectiveness of traditional and digital advertising that renders this study to be unique. 
· The objective of the study is to provide some insights to marketers that would improve the effectiveness of their advertising. 
· This may suggest, from the consumers’ viewpoints, it is less important for advertisers focusing on these issues when they are allocating funds to different advertising media. 
· The author attempts to identify the circumstances that make advertisers most vulnerable, notes adjusted contract structures that offer some protections, and explores the origins of the problems in participants' incentives and in legal rules. 
2.2. PROPOSED SYSTEM 
· A proposed model is supported using an experimental design with 206 subjects and Analysis of Moment Structures. Significant hypothesized paths are found between levels of IIT, telepresence, and value variables.
· The study proposes that the evolution of social media and communication channels for marketing uses depends on a set of underlying infrastructures: a core/technological infrastructure, a competitive/commercial infrastructure, a political/regulatory infrastructure, and a social infrastructure. 
· The use of touch-screen mobile devices will grow dramatically, and respondents can be expected to use them at a higher rate, as the screens expand (somewhat) and the devices gain more multi-purpose media use.


2.2.1. ADVANTAGES OF PROPOSED SYSTEM
· The consequence of the ratings dynamics described above was that user-provided product ratings did not always accurately reflect product performance, yet they still had the potential to significantly influence product sales. 
· Many advertisers have either increased their spending on the digital media, or have switched from the traditional media as they believe interactive advertising on the internet, mobile phones, and social networks is more effective and efficient, given the rising cost of traditional media.
· However, such a shift does not necessarily mean that traditional advertising would fade away in the near future. 
Literature Survey:
	             TITLE
	            AUTHORS
	     DESCRIPTION

	Balancing Traditional Media and Online Advertising Strategy
	Chao, C. N., Corus, C. & Li, T. (2012). 
	The present research is an empirical study that explores the differences Between the effectiveness of online and of traditional media advertising on several mass marketing dimensions.

	Business Research for Decision Making
	Davis, D. & Cosenza R. M. (1985). 
	This is particularly true for decision making which has to encompass all relevant data, information and decision maker's knowledge to make quality decisions. 



2.3 FEASIBILITY STUDY
The feasibility Analysis is an analytical program through project manager determines the project success ratio and through feasibility study project manager able to see either project. The key considerations involved in the feasibility analysis are:
· Economic Feasibility
· Technical Feasibility
· Operational Feasibility
· Environmental Feasibility
2.3.1 ECONOMICAL FEASIBILITY
Hence this project is economically feasible there is no need to involve any cost for this project. 
2.3.2 TECHNICAL FEASIBILITY
Software Technologies used are PHP and MySql. In the educational institutions, it is possible to update the system in future. No special hardware is required for the purpose of using this system. Hence it is declared that this project is technically feasible.

2.3.3 OPERATIONAL FEASIBILITY
As the admin work mainly to maintain the Patient and Doctor .Doctor will predict patient cancer disease. Hence it is easy to operate with training. Therefore it is operationally feasible for implementation.
2.3.4 ENVIRONMENTAL FEASIBILITY
This project environment is correct as a admin has developed this system and no expenditure is involved under any head and this process is part of admin document management, this project environment is accessible.   
2.4 SYSTEM REQUIREMENTS
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse	: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard
2.4.1 HARDWARE REQUIREMENTS
             The Hardware of the computer consists of physical component such as Input Devices, Storage Devices, Processing & Control units and Output Devices.  Computer includes external storage unit to store data in programs.
           The Hardware Configuration involved in this project
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse 		: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.2 SOFTWARE REQUIREMENTS 
 	Software is a group of programs that computers need to do a particular task.  It is an essential requirement of Computer System. The Software used to develop the project is
· Operating System	: Windows XP.
· Platform		: DOT NET TECHNOLOGY
· Front End		: ASP.Net 3.5
· Back End		: SQL SERVER 2005








CHAPTER 3
  SYSTEM DESIGN AND DEVELOPEMENT
SYSTEM ARCHICTURE
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CHAPTER 4
TESTING AND IMPLEMENTATION

0. TESTING
 Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one.

 4.1.1Unit Testing
	Unit testing comprises the set of tests performed by an individual programmer prior to integration of the unit into a larger system. The module interface is tested to ensure that information properly flows into and out of the program unit. The local data structure is examined to ensure that data stored temporarily maintains its integrity during all steps in an algorithm’s execution. Boundary conditions are tested to ensure that the module operates properly at boundaries established to limit or restrict processing. All independent paths through the control structure are tested. All error-handling paths are tested.

4.1.2 Block Box Testing
Black-box testing is a method of software testing that examines the functionality of an application without peering into its internal structures or workings. This method of test can be applied virtually to every level of software testing: unit, integration, system and acceptance. It is sometimes referred to as specification-based testing.




4.2 SYSTEM IMPLEMENTATION
Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one. 

















                               CHAPTER 5
CONCLUSION:
    The academic research that focuses on comparisons between traditional media and digital advertising is limited, and it may take some years before significant research publications are available. As a preliminary and exploratory research, this study has provided if only limited glimpses of some fundamental aspects of digital advertising. While researchers are inquiring the truth, practitioners are experimenting with new ways to reach their target customers; therefore the crowded advertising market is getting even more crowded. 
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