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ABSTRACT
Using a qualitative research method we studied the case of Linnaeus University. The purpose of this research was to study how Linnaeus University is using their corporate identity in their communication against students and employers. After analyzing the results of our empirical study and reflecting on the theoretical framework we concluded that Linnaeus University places great emphasis in their identity, that it is of great importance to them and that they have put a lot of effort in their corporate identity and how they mediate it in their communication. They have a clear picture of they see the university and how they want to communicate the identity, the basis for this is clarity and a strong internal communication strategy. In accordance with the theoretical framework Linnaeus University has a good corporate identity management and the university is so far a success. We believe that there is further research that should be carried out in the field of corporate identity and image in the world of academics. More qualitative as well as quantitative empirical research would be interesting, especially to use a comparative research design investigating both several universities and potential students.


                            
                          CHAPTER 2
2. SYSTEM ANALYSIS
2.1 EXISTING SYSTEM

· Image, therefor, exists only in the mind of stakeholders and cannot be managed directly by organizations.
· A deductive approach is generally much more specific, since it departs from existing theory with a purpose for either supporting or rejecting the theory. 
· The research is mostly based on existing references and knowledge, which is most often provided through secondary data research.
· That was kind of what we were afraid of to, because who applies for a university that doesn´t exist.
· The central concept in this chapter is corporate identity and corporate identity is the fundamental part for all sub-headings. 
2.1.1 DRAWBACKS OF EXISTING SYSTEM  : 
· It comprises a motivation for the chosen subject and a problematization that will be sharpened down to a purpose. 
· This is mainly a problem for Universities with a lower amount of students but the result is a clear indicator of how the fierce competition over students in the future could force some educational institutions to shut down their business.
· This research design is about identifying and describing a problem and giving it a solution. 
· Intrinsic cases are undertaken with the primary goal of gaining insight into the particularities of a situation, rather than to gain insight into generic issues or other cases. 
2.2. PROPOSED SYSTEM 
· The purpose of this research was to study how Linnaeus University is using their corporate identity in their communication against students and employers.
· The conceptual definition of corporate identity is “a firm´s strategically planned and purposeful presentation of itself in order to gain a positive corporate image in the minds of the public.
· The deductive theory is based on earlier research in the field and forms the foundation for the purpose and research question.
· The foundation for the study will lay on a primary set of data provided from the researched companies and secondary data will be gathered in purpose of either strengthening the primary data or question it.
2.2.1. ADVANTAGES OF PROPOSED SYSTEM
· It’s not easy to differentiate products of similar performance and appearance and it’s especially hard in overcrowded markets.
· In circumstances like this the performance and nature of the producers assumes greater significance. 
· It’s not unusual for people to resist buying from those whose values differ from their own.
· Corporate identity used to be considered on an artifactual level where the visibility of the organization (logos, annual reports etc.) was what defined the corporate identity.
· At a corporate level, image and identity are often used to mean the same thing while marketers will use the terms interchangeably. 
Literature Survey:
	             TITLE
	            AUTHORS
	     DESCRIPTION

	A new approach to the corporate image management process
	Abratt, R. (1989), 
	Emphasis is placed on the difference between corporate image, corporate identity and corporate philosophy.

	Corporate identity and corporate image revisited - A semiotic perspective
	Christensen, L,T. Askegaard, S. (2001) 
	Asserts that the marketing discipline has been quite instrumental in securing and maintaining both practical and theoretical attention to the issues of identity and image in contemporary organisations.

	The relationship between corporate culture and corporate identity
	Downey, S.M. (1987) 
	This identity is developing through the projection of one positive image that will increase its public confidence about the quality and achievements of the organization.

	Research Methods in Business Studies
	Ghauri, P., Grönhaug, K (2005), 
	It is also a systematic design, collection, analysis and reporting the findings & solutions for the marketing problem of a company.



2.3 FEASIBILITY STUDY
The feasibility Analysis is an analytical program through project manager determines the project success ratio and through feasibility study project manager able to see either project. The key considerations involved in the feasibility analysis are:
· Economic Feasibility
· Technical Feasibility
· Operational Feasibility
· Environmental Feasibility
2.3.1 ECONOMICAL FEASIBILITY
Hence this project is economically feasible there is no need to involve any cost for this project. 

2.3.2 TECHNICAL FEASIBILITY
Software Technologies used are PHP and MySql. In the educational institutions, it is possible to update the system in future. No special hardware is required for the purpose of using this system. Hence it is declared that this project is technically feasible.
2.3.3 OPERATIONAL FEASIBILITY
As the admin work mainly to maintain the Patient and Doctor .Doctor will predict patient cancer disease. Hence it is easy to operate with training. Therefore it is operationally feasible for implementation.
2.3.4 ENVIRONMENTAL FEASIBILITY
This project environment is correct as a admin has developed this system and no expenditure is involved under any head and this process is part of admin document management, this project environment is accessible.   
2.4 SYSTEM REQUIREMENTS
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse	: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard



2.4.1 HARDWARE REQUIREMENTS
             The Hardware of the computer consists of physical component such as Input Devices, Storage Devices, Processing & Control units and Output Devices.  Computer includes external storage unit to store data in programs.
           The Hardware Configuration involved in this project
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse 		: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.2 SOFTWARE REQUIREMENTS 
 	Software is a group of programs that computers need to do a particular task.  It is an essential requirement of Computer System. The Software used to develop the project is
· Operating System	: Windows XP.
· Platform		: DOT NET TECHNOLOGY
· Front End		: ASP.Net 3.5
· Back End		: SQL SERVER 2005

CHAPTER 3
  SYSTEM DESIGN AND DEVELOPEMENT
SYSTEM ARCHICTURE
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CHAPTER 4
TESTING AND IMPLEMENTATION

0. TESTING
 Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one.

 4.1.1Unit Testing
	Unit testing comprises the set of tests performed by an individual programmer prior to integration of the unit into a larger system. The module interface is tested to ensure that information properly flows into and out of the program unit. The local data structure is examined to ensure that data stored temporarily maintains its integrity during all steps in an algorithm’s execution. Boundary conditions are tested to ensure that the module operates properly at boundaries established to limit or restrict processing. All independent paths through the control structure are tested. All error-handling paths are tested.

4.1.2 Block Box Testing
Black-box testing is a method of software testing that examines the functionality of an application without peering into its internal structures or workings. This method of test can be applied virtually to every level of software testing: unit, integration, system and acceptance. It is sometimes referred to as specification-based testing.




4.2 SYSTEM IMPLEMENTATION
Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one. 

















                               CHAPTER 5
CONCLUSION:
   The whole paper and makes sure that the purpose of this paper will be met. The purpose of this paper was to investigate how Linnaeus University uses their corporate identity in their communication. LNU places great emphasis in their identity. It is of great importance for LNU that they are working hard with their marketing and their communication with stakeholders. LNU has a clear picture of how they see the university and how they want to communicate the identity. The basis for this is clarity and good internal communication. LNU has since the start had a clear picture of how they want their identity to be and what is important to in conclude in it. To sum up, LNU has good corporate identity management, they seem to understand the importance of corporate identity and that they have to put a lot of effort in it. The university is a success this far and it is the fastest growing university in Sweden. Is this due to the corporate identity? – Well, as the whole paper implies corporate identity is of great importance for organizations and it is believable that the great effort of LNU in corporate identity management have been paying off. 
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