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ABSTRACT
Multilevel Marketing is a very popular business model in the Western countries. It is a kind of hybrid of the method of distribution of goods and the method of building a sales network. It is one of the safest (Carries a very low risk) ways of conducting a business activity. The knowledge about functioning of this Business model, both among theoreticians (scanty literature on the subject) and practitioners, is still insufficient in Poland. Thus, the presented paper has been prepared as — in the Authors' opinion — it, at least infinitesimally, bridges the gap in the recognition of Multi Level Marketing issues. The aim of the study was, first of all, to describe Multi Level Marketing, to indicate practical benefits of this business model as well as to present basic systems of calculating a commission, which are used in marketing plans of companies. The discussion was based on the study of literature and the knowledge gained in the course of free-form interviews with the leaders of the sector.



        
                            
CHAPTER 2
2. SYSTEM ANALYSIS
2.1 EXISTING SYSTEM

· Innovative trends and concepts occur in many fields of existence, and the marketing industry is no different.
· When the buyer has a certain amount of knowledge regarding a good does trading between the vendor and the consumer on the market exist.
· The key purpose of the research was to explore existing and potential developments in marketing. 
· The research concluded that a favorable association existed between goals satisfied in MLM and work satisfaction. 
· To be more precise, their targeted or current and existing customers using or will use their goods and services. 
2.1.1 DRAWBACKS OF EXISTING SYSTEM  : 
· This issue remains quarrelsome in many countries and US and Europe government regulators attempt to use it as a primary evidence of a pyramid scheme.
· To an extent, the issues surrounding the practice of multilevel marketing fit within the realm of what Madichie (2009) has called “the gap between the marketing theory train and the marketing practice platform”. 
· As long as a product or service (and not just the right to sell a product or service) is being sold, internal consumption should not be an issue for multilevel marketing organisations.
· However, despite the intuition that internal consumption should be a non-issue, in multilevel marketing it remains contentious. 
2.2. PROPOSED SYSTEM 
· The purpose of this paper is to present an objective view of multilevel marketing as a retailing channel of distribution, and its effect on distributors who also are consumers of products produced by the company they represent. 
· In the remainder of this paper multilevel marketing is defined and discussed, its legality in terms of pyramid schemes is addressed, and the ethics of multilevel marketing are considered. 
· To date, criticisms have not presented any empirical evidence to support their claims. 
· The present paper is similar in that no quantitative empirical data are available. Rather, our comments are based on observation of the marketplace and as such constitute qualitative marketing research.
2.2.1. ADVANTAGES OF PROPOSED SYSTEM
· The independent distributors’ performance should be monitored to ensure the sales; Possibly create target sales to be reached by each level of distributors.
· An ethically strong approach is also a guarantor for the overall MLM ecosystem ensuring a better efficiency in maintaining motivation and consultants’ performances.
· This will help having a structured network model with an efficient flexibility in case of a need to change or fill a nod with a new recruit.
· The distributors have to be monitored and given strong incentives and encouragement to fulfill targets efficiently and do what it takes to make profit and increase the value of the company. 
2.3 FEASIBILITY STUDY
The feasibility Analysis is an analytical program through project manager determines the project success ratio and through feasibility study project manager able to see either project. The key considerations involved in the feasibility analysis are:
· Economic Feasibility
· Technical Feasibility
· Operational Feasibility
· Environmental Feasibility
2.3.1 ECONOMICAL FEASIBILITY
Hence this project is economically feasible there is no need to involve any cost for this project. 
2.3.2 TECHNICAL FEASIBILITY
Software Technologies used are PHP and MySql. In the educational institutions, it is possible to update the system in future. No special hardware is required for the purpose of using this system. Hence it is declared that this project is technically feasible.
2.3.3 OPERATIONAL FEASIBILITY
As the admin work mainly to maintain the Patient and Doctor .Doctor will predict patient cancer disease. Hence it is easy to operate with training. Therefore it is operationally feasible for implementation.
2.3.4 ENVIRONMENTAL FEASIBILITY
This project environment is correct as a admin has developed this system and no expenditure is involved under any head and this process is part of admin document management, this project environment is accessible.   
2.4 SYSTEM REQUIREMENTS
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse	: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.1 HARDWARE REQUIREMENTS
             The Hardware of the computer consists of physical component such as Input Devices, Storage Devices, Processing & Control units and Output Devices.  Computer includes external storage unit to store data in programs.
           The Hardware Configuration involved in this project
· System	:  Pentium IV 2.4 GHz.
· Hard Disk	: 40 GB.
· Monitor	: 15 inch VGA Color.
· Mouse 		: Logitech Mouse.
· Ram		: 512 MB
· Keyboard	: Standard Keyboard

2.4.2 SOFTWARE REQUIREMENTS 
 	Software is a group of programs that computers need to do a particular task.  It is an essential requirement of Computer System. The Software used to develop the project is
· Operating System	: Windows XP.
· Platform		: DOT NET TECHNOLOGY
· Front End		: ASP.Net 3.5
· Back End		: SQL SERVER 2005






CHAPTER 3
  SYSTEM DESIGN AND DEVELOPEMENT
SYSTEM ARCHICTURE
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CHAPTER 4
TESTING AND IMPLEMENTATION

0. TESTING
 Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one.

 4.1.1Unit Testing
	Unit testing comprises the set of tests performed by an individual programmer prior to integration of the unit into a larger system. The module interface is tested to ensure that information properly flows into and out of the program unit. The local data structure is examined to ensure that data stored temporarily maintains its integrity during all steps in an algorithm’s execution. Boundary conditions are tested to ensure that the module operates properly at boundaries established to limit or restrict processing. All independent paths through the control structure are tested. All error-handling paths are tested.

4.1.2 Block Box Testing
Black-box testing is a method of software testing that examines the functionality of an application without peering into its internal structures or workings. This method of test can be applied virtually to every level of software testing: unit, integration, system and acceptance. It is sometimes referred to as specification-based testing.




4.2 SYSTEM IMPLEMENTATION
Implementation is the stage of the project when the theoretical design is turned into a working system. This is the final and important phase in the system life cycle It is actually the process of converting the new system into a operational one. 

















                               CHAPTER 5
CONCLUSION:
     The discussed systems of calculating commissions clearly show arguments supporting the concept of running operations based on the discussed business model. In reality, hardly any new business can bring such a rapid growth of revenues and at the same time eliminate the risks associated with the need to invest capital. According to the U.S. ministry of labour and the direct sales organization, the likelihood of earning USD100,000 in the same time and with the same effort, is five times higher in network marketing than in case of typical business activity10. However, we have to remember that in order to make launching a real marketing plan possible, it is necessary to take into consideration a series of factors present in the environment. We also cannot forget about the fact that market rules affect typical business activity, franchises, as well as Multi Level Marketing organizations in exactly the same way. The choice of the right company functioning based on the method of distribution of network marketing should always require in-depth analysis and assessment of the capacity to achieve success. Such meticulous and analytical approach should also protect against the risk of joining a pyramid scheme, which often is uncannily similar to Multi Level Marketing. In order to avoid this threat, it is necessary to carefully analyze a particular marketing plan in terms of cash flows and verify the appeal and quality of the product or service offered by a company. After confirming that the information presented by the company is credible, we can start an amazing adventure and without taking a substantial risk, enter the world of business. 
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